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CACHACA

New rum-like
liquor from
Brazil makes
its debut in
the city. P3

JOURNAL

Leblon looks for cachet from cachaca

With local roots, CEO tries
to plant the seed here for
his new Brazilian liquor

PETER WAN ALLEH
SIAFFINRITER

A Wayne native will use Philadelphia
g one of three launch cities lor a new
Brazilian-style liquor.

Leblon Holdings LLC of Berayn this
week unveiled Lebbon Cachaca in Phila-
delphia, following a spring launch in
Miami. Cachaca {from Portuguese and
promounced ca-=sHA=3a) i3 a liquor popu-
lar in Braci] and used o odsed deinls,
The liguor is gaining in popularity in the
United States but will be widely pro-
ol here,

“I'mna Philly guys There was no way we
could launch it
and not launch in
our own town,”
saidl Lehlon Hold-
mmgs CEQ Steve
Luttmann, 40, a
longtime liguor-
| indusiry execu-
Live whio now lives
in New York.

This week, Leb-
lon Cachaca was
launched at two
Center Cily res-
tauranls — Alma
de Couba and
Amada, a tapas
restamrant in Cd

‘I'm a Philly
quiyj, There
¥Was no wday
we could
launch it
and not
launch in

our own

town,' | City. Other loca-
tions with a Latin
theme, including
Steve Lutimann Hf-ilﬁ-i.]?h' EII‘Ld I';:I
ceo | Ve 1.l:ri]] alsn sell
Leblon Holdings the drink.

Lutimann
started the busi
ness with Chiel
Financial Officer
Tom Bonney,
managing direc-
tor of CMF Asso-
clates, a Berwyn financial management
firm, and Gerard Schweitzer, a native of
France who lves in New York.

Before Leblon, Luttmann spent 10
vears al other companies developing
and launching liquor brands and con-
sumer products, working for Unilever,
Crrand Marnier and LVMH Group, which
pricduces alcoholic beverages under the
Mool and Hennessy names.

For Grand Marnier, Luttmann helped
launch Grand Marnier's Navan, a vanilla
copnac aimed at the urban market. For
Unilever, e launched Bertolli Pasta

Sauce and a new Ben & Jerry's Milk-
shake, a licensed beverage being pro-
duced by PepsiCo. (Ben & Jerry's is
owned by Unilever) For LVMH, he
launched 10 Cane Rum,

Working for various brands, Luttmann
crisscrossed Europe and Brazil. He alzo
became enamored with Brashan culiure
and, by extension, its products. In Brazil,
cachaca is the second-leading aleohaolic
beverage, behind beer. IUs gerved in
nightclubs and beachside venues and,
like rum, is associated with beaches and
fropics. The name Leblon comes from a
beach where Latlmann danced with his
Brazdlian wife and sampled cachaca,

Cachaca iz similar (o rum, But,
whereas rum is distilled from molasses,
cachaca is distilled direcily from the
juice of the unrefined sugar cane,

The combination of Luttmann's experi-
ence and his travels convinced him that
the 1.5 markel was looking for the next
logrical product to follow the success in
recent vears of rum and tequila.

Many of the products Luttmann has
dealt wath have been amed al consum-
ers with refined sies, This would e no
dif ferenl. Like most distilled spirits,
cachaca iz sold as high-end brands and
alfordable brands.

*We're hearing a lot about the phe-
pomnenon of rading up. We're seeing the
‘premivmization’ of everything,” Luit-
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CFO Torn Bonney (left) and CEQ Steve Luttmann of Leblon Holdings showcased their
new Brazilian liquor Leblon Cachaga at Alma de Cuba restaurant in Center City.

mann said, “Along those lines, people
are looking for a super premivm Fim.
But the problem is the same that tequila
had 20 years amo. How do vou take it out
of the region [te 8 broader market]?
Cachaca is no different,”

To produce a high-end cachaga, Luit-
mann hired Gilles Merlet, a master dis-
tiller from the Cognac region of France,

To raise money, Lutimann turned to
Bonney, whom he met at Penn State.
With Bonney's help, Leblon Holdings
raiged 53 million from private investors,

The liquor was recently approved for
zale in Pennsylvania by the state Liguor
Conirol Board. It is being distributed by
Southern Wine & Spirits.

A Th0-milliliter bottle of Leblon retails
for $29.95.

Philadelphia is one of three cities
where the Roguor will be launched, along
with Miami and New York. After being
lavnched this spring in Flodda, the com-
pany is selling 500 cases a month there.,

For now, Lultmann said, there’s not a
lot of ULS, competition for cachaga. If it's
successiul, that could change quickly.

“There’s going to be [competition],
bul it's nol there yel,” Lutimann said.
“There may be some who jumip inlo the
market. Some may knock it off, others
My come wp with their own version.”
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